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Seeing the world differently - the weight
of evidence is building

The
Empathy
Delusion

WHY WE SHOULDN'T TRUST
OUR GUT INSTINCT
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Can we really
understand mainstream
aspirations if we're
looking through a
different window?
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Class Ceiling
Why it Pays to be Privileged

The

Elitism and lack of social d




And it’'s hardwire
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Source: Reach Solutions/houseb1 April 2020
Base: Modern Mainstream (n=547) Advertising & Marketing (n=150)
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The problem is that we think we’re just
like everybody else 1

The Rich/Poor Staircase — where they rate themselves now

4.8 5.5

- Modern Advertising
mainstream . & Marketing

Source: Reach Solufions/houses|
Base: Modern Mainstream (n=1,143) Advertising & Marketing (n=209) i S LS 51



Everyone wants io climb (bui not to
the fop)

The Rich/Poor S’rolrcase where they would like 1o be

7.0 7.7 /

Modern Advertising
mainstream & Marketing

Source: Reach Solutions/house5T

Base: Modern Mainstream (n=1,143) Advertising & Marketing (n=209) house



Buf we don f reallse how pnwleged

we are

Average Salary

£33k £47

Adverhsmg

Source: *h’r’rps://www.cwjobs.cb.uk/soIcry—checker/average—cdver’rising—soIchy

Base: ** hitps://www.marketingweek.com/marketing-salary-2019/2 ' house
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We have higher aspirational capacity

Aspirational capacity Index score

Modern mainstream  Advertising & Marketing

Source: Reach Solutions/house5| r\l .
o / N house 51 RQGChSOlUtlonS

Base: Modern Mainstream (n=1,143) Advertising & Marketing (n=205)



We put much more emphasis on exirinsic
aspirations

Aspirational capacity Index score

Modern mainstream  Advertising & Marketing

Source: Reach Solutions/house5T

Base: Modern Mainstream (n=1,143) Advertising & Marketing (n=205) house | 51 ReachSolutions



We wildly overestimate mainstream focus
on money, image and fame

‘ Modern Mainstream Advertising & Marketing é\fdr\;%r;rriwssi’ﬂgQ&mMe?(r’rlii?ersi{g:goesgiilfrgﬁgir??

TO HAVE MY TO BE UNIQUE TO HAVE A TO HAVE MANY TO KEEP UP WITH
NAME KNOWN AND STAND OUT HIGH-STATUS EXPENSIVE THE LATEST
BY LOTS OF FROM THE JOB AND EARN  POSSESSIONS TRENDS AND
PEOPLE CROWD LOTS OF MONEY FASHION

28%

Source: Reach Solutions/houseb|
Base: Modern Mainstream (n=1,143) Advertising & Marketing (n=205)
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And a highly materialistic view of what
constitutes ‘the good life’

: - : Advertising & Marketing perception of
100% - ‘ Quaiity of life by income quality of life by income

90% -
80% -
70%

60% - 77% of UK

50% - /
40% -

30% - /-\

20% -

10% - 1 O% of UK

0%

up to £9,999 £10,000 £20,000 £30,000 £40,000 £50,000 £60,000 £80,000- £100,000+
-£19,999 -£29,999 -£39,999 -£49,999 -£59,999 -£79,999 £99,000

Source: Reach Solutions/houseb|
Base: Modern Mainstream (n=1,143) Advertising & Marketing (n=205)
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Covid-19 amplifies
virfue narrative

“More work that is originated directly in response
fo, or out of, an increasing connection to

. communities and culture - with brands driven by

32 purpose connecting behaviour and belief to help

fusfomers and see where they can play an

&ufhenhcally useful role, beyond just selling.”

-t +Ete Davies, Chief Executive, Engine Creative
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Source: hTTps://wvi/w.compoignlive.co-.-uk/or’ricle/will-covid—1 9—chohge-odloﬁd-worl<s/1 679629 ‘I?eqch Solutions



But even we don’t trust brands to actin a
socially responsible way

% scoring 7+ out of 10 on frust scale

‘ Modern Mainstream Advertising & Marketing

CHARITIES PEOPLE IN GENERAL GOVERNMENT BRANDS AND
ADVERTISERS

Source: Reach Solutions/houseb|
Base: Modern Mainstream (n=1,143) Advertising & Marketing (n=205)
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And we don’t believe it readlly influences
buying behaviour

% Most important when buying products and brands

‘ Modern Mainstream Advertising & Marketing é\ﬁé’ﬁ&iﬁsﬂgf%@iﬂgﬁgg% gﬁrLr?)%Tion

32%
20%
20% 3
CONCERN FOR THE BRAND VALUES POSITION ON SOCIAL  POLITICAL STANCE AND
ENVIRONMENT ISSUES AFFILIATIONS

Source: Reach Solutions/houseb|
Base: Modern Mainstream (n=1,143) Advertising & Marketing (n=205)
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The inconvenient truth - it's still about
value, quality and reliability

% Most important when buying products and brands

‘ Modern Mainstream Advertising & Marketing é\fdc\j/r?\gsrisngfgr}wl\c;\iﬂgﬁggn% gﬂL%%Tion

82%
677 667

VALUE FOR MONEY RELIABILITY PRODUCT OR SERVICE CUSTOMER SERVICE
QUALITY

Source: Reach Solutions/houseb|
Base: Modern Mainstream (n=1,143) Advertising & Marketing (n=205)
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Cognitive Dissonance



Our Aspiration window
'is open too wide



Be part of their

Y | ‘cognitive world’
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The
As_piration
Window

Click to continue —>
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Download the whitepaper at
www.reachsolutions.co.uk/insights
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